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Characteristics, risk and reward 
for enterprise

Enterprise and Marketing 
Learning Journey
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Module

Theory - Enterprise 
and Marketing 

Concepts

Market research 
to target a 

specific customer

Creating a 
marketing mix to 
support a product

What makes a 
product 

financially viable?

Factors to 
consider when 
starting up and 

running an 
enterprise

Complete Market 
Research 

Review the 
Financial Viability 

of a Proposal 

Theory into Practice -
Designing a Business 

Proposal

Develop a Brand 
Identity 

Review a Brand 
Proposal, 

Promotional 
Campaign and 

Plan a Business 
Proposal

Flashcards

Theory into Practice 
- Market and Pitch a 
Business Proposal
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Review Market 
Research Results

Create a 
Promotional 

Campaign

Past Paper Questions

Revision Workbook

Evaluate the 
Likely Success of 

a Business 
Proposal 

Pitch your Business 
Proposal to an External 

Audience 

Revision Lectures

Mind Maps

Revision 
& Exam 

Prep

Receive Feedback 
and Adapt Designs

Characteristics of Successful 
Entrepreneurs

Drawbacks and 
Rewards for Risk 

Taking

Primary and 
Secondary 
Research 
Methods

Benefits of 
Market 

Segmentation

Cost, Revenue, 
Profit and Loss

Importance of 
Cash

Types of 
Advertising

Public Relations

Sources of Capital

Identify a 
Customer Profile

Develop a 
Product Proposal

Produce and 
Review Designs

Pricing Strategy

How to Minimise 
Risks and 

Challenges

Branding Methods

Competitor 
Analysis

Opportunities and 
Threats

Create 
Promotional 

Material

Use and Develop Personal and Presentation Skills

Review a Brand 
Identity

Review a 
Professional Pitch


